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Introduction

Ahh, school rankings. Hated by some. Relished by others. Should you praise them? Should you damn 
them? Should you use them?

Yes to the last question…with a few caveats. To use them intelligently you need to understand what 
they are, and what they aren’t.

Before we get to the analysis of the rankings, let’s define our terms. First, what are the rankings?

They are surveys, collections of data, and convenient ways to compare schools on specific criteria—
usually utilizing fairly superficial metrics. They measure different qualities: reputation, student stats 
and GMAT scores, ROI, recruiter satisfaction, and more. Consequently schools can be ranked with 
wildly differing results depending on the criteria used.

For example, Harvard Business School was ranked #1 by U.S. News1 in 2009, #2 by BusinessWeek2 
in October 2008, #3 by The Financial Times3 in January 2009, and #50 out of 50 in BusinessWeek’s 
inaugural ROI rankings, 4 also published in late 2008. The criteria count.

Realize that each ranking will give a different result because each one measures different factors. It 
is incumbent upon you, the intelligent consumer and ultimate investor in your b-school education, to 
understand the differences and the strengths and weaknesses of each approach.

Next, let’s take a look at what the rankings are not. 

The rankings are not objective measures of educational quality that apply across the board to all 
students. Nothing fits that bill. Educational quality is highly subjective, and experts debate it endlessly. 
Moreover, student objectives vary, so “quality” differs from student to student.

For example, a female student interested in strategy consulting wants to attend a business school 
with a strong women’s network. She is interested in the surveys conducted by U.S. News and 
BusinessWeek on leading schools in general management. In addition, The Financial Times allows 
her to rank schools based on the percentage of women in class and on faculty. However, no single 
ranking replicates her criteria exactly. Furthermore, her decisive factors differ markedly from that of 
a married male applicant who prefers an urban school so his wife can find work more easily and who 
wants to go into portfolio management.

The rankings are misnamed to create excitement and sell magazines. They fulfill that mission extremely 
well. Understand their limitations.
1	 http://grad-schools.usnews.rankingsandreviews.com/best-graduate-schools/top-business-schools/rankings 
2	 http://bwnt.businessweek.com/interactive_reports/mba_domestic_2008/index.asp 
3	 http://rankings.ft.com/businessschoolrankings/global-mba-rankings 
4	 http://bwnt.businessweek.com/interactive_reports/roi_rankings/ 
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How to Use the Rankings

You should use the rankings for initial research and data mining. And maybe a little reputation 
checking if you are lucky enough to receive multiple acceptances.

For that initial research: Let’s say you are looking into schools you may apply to. You recognize 
that your academic qualifications are an important element in that decision so you want to know 
average GMAT scores and GPA for the different schools.  That data is conveniently found in U.S. 
News,5 BusinessWeek, 6 and The Financial Times7 rankings. 

U.S. News’ rankings also allow you to rank or select programs by a limited set of criteria. For example, 
you can filter business schools by specialty, tuition, or class size.

If you are concerned about your return on investment, then the BW ROI rankings8 are enlightening, as 
are the rankings of The Financial Times9 and of Forbes. 10 If you want to know what students thought 
of their MBA experience, turn to BW and The Economist/Which MBA. 11 Perhaps you seek a ranking of 
European programs12 because you intend to study in Europe: The Financial Times provides a ranking of 
European schools. 13

Again, none of these rankings is a substitute for research, but they can be used as a launch pad.

In a nutshell, use the data in these databanks to help you rank programs according to your values, 
preferences, and criteria while taking into account your qualifications, goals, and personal preferences.

5	 http://grad-schools.usnews.rankingsandreviews.com/grad/mba/search 
6	 http://www.businessweek.com/bschools/rankings/ 
7	 http://rankings.ft.com/businessschoolrankings/global-mba-rankings 
8	 http://bwnt.businessweek.com/interactive_reports/roi_rankings/ 
9	 http://rankings.ft.com/businessschoolrankings/global-mba-rankings 
10	 http://www.forbes.com/2009/08/05/best-business-schools-09-leadership-careers_land.html 
11	 http://www.economist.com/business-education/whichmba/ 
12	 http://rankings.ft.com/businessschoolrankings/european-business-school-rankings 
13	 http://rankings.ft.com/businessschoolrankings/european-business-school-rankings 
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Why B-Schools Both Brag and Complain about the Rankings

The rankings reverse roles. The schools are being graded, and they don’t like it any more than you do—
unless of course you earn that A or that award. Then, of course, you want to broadcast the news. The 
reaction is as true for schools as it is for students.

In addition, responding to the ranking questionnaires takes hours and hours of time. It is 
administratively burdensome.

Finally, applicants frequently misuse and abuse the rankings. They use them as absolute and accurate 
measures of educational quality, which they are not. Applicants lazily use the rankings as substitutes 
for real research into program distinctions, strengths, and weaknesses. Maybe the rankings, especially 
those that have a survey component, are proxies for reputation and brand, but reputation is not the same 
as quality and fit. Know the difference.

For a thoughtful response from a business school dean to the rankings, please see “Gauging success 
with imperfect but important rankings,”14 an interview with Gene Anderson, Associate Dean for Degree 
Programs at the University of Michigan’s Ross School of Business.15

14	 http://media.www.themsj.com/media/storage/paper207/news/2006/02/13/Administration/Gauging.Success.With.Imperfect.But.Important.Rank-
ings-1611154.shtml 
15	 http://www.accepted.com/mba/MichiganRoss.aspx 
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How NOT to Use the Rankings

In short, don’t give them too much importance. Don’t replace research and self-reflection with school 
ranking to determine where you apply or attend. Using them mindlessly could contribute to an 
expensive, time-consuming mistake.

Blinding yourself to the rankings’ flaws leads to poor decisions. Consider this partial list of limitations:

1.	 They don’t measure exactly what’s important to you.

2.	 Overall rankings hide strengths (and weaknesses) in particular areas. Gem programs 
thrive outside “the top ten” or “top twenty.” MBA students accomplish their goals and 
gain acceptance or have a better chance of obtaining financial aid when they recognize 
those gems.

3.	 Averages are exactly that. Average. They aren’t a cut-off and don’t reflect 
extenuating circumstances or the interplay between myriad factors in an admissions 
decision. Applicants are accepted with below average stats and are rejected with above 
average stats.

4.	 Surveys, especially surveys of students and alumni (as used by BusinessWeek, 
Financial Times, and The Economist) can be gamed. Students and alumni know that 
higher rankings increase the value of their degrees and have an incentive to think kindly 
of their schools.

5.	 Survey respondents are not always well informed. They don’t necessarily know about 
recent developments and new programs at the schools they are ranking. They are 
opining based on what they experienced years ago or “heard.”

6.	 For those rankings that survey recruiters (BusinessWeek), realize that recruiters 
may value factors that you couldn’t care less about (e.g. good service for recruiters, 
excellent MBAs willing to work for low pay, comfortable interview rooms, etc.).

7.	 The raw rankings don’t reveal the degree of difference between the various schools. For 
example, there could be a real difference in international or even national opportunity 
in a program ranked 25th as opposed to 5th. There is probably little difference in 
overall opportunity for a program ranked 8th as opposed to 13th.

8.	 ROI rankings may reflect geographic differences or differences in starting salaries in 
particular industries more than educational quality.

http://www.accepted.com
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Rankings are surveys spiced with data that frequently mirror commonly held beliefs about institutions. 
Reputation and brand can play a role in your application and acceptance decisions, but they should 
never be the primary reason you apply or accept an offer of admission. After you research a school’s 
strengths and weaknesses, educational approach, culture, admitted student profiles, and educational and 
professional opportunities, then you can consider brand.   

http://www.accepted.com
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The Rankings

BusinessWeek 2010 MBA Rankings 

Let’s start with BusinessWeek’s biennial full-time MBA rankings. There were some minor shifts in this 
year’s U.S. top 30 compared to those of 2008, and some more significant changes in the international 
rankings, as you’ll see below.

Top 30 U.S. Business Schools of 201016 (2008 rankings are parenthetical.)

1.	 Chicago BoothChicago BoothChicago Booth17 (1)

2.	 Harvard Business School18 (2)

3.	 Wharton19 (4)

4.	 Northwestern Kellogg20 (3)

5.	 Stanford GSB21 (6)

6.	 Duke Fuqua22 (8)

7.	 Michigan Ross23 (5)

8.	 UC Berkeley Haas24 (10)

9.	 Columbia25 (7)

10.	MIT Sloan26 (9)

11.	UVA Darden27 (16)

12.	Southern Methodist Cox (18)

16	 http://www.businessweek.com/interactive_reports/bs_2010_US_FTMBA_TAB_1111.html 
17	 http://www.accepted.com/mba/chicago.aspx 
18	 http://www.accepted.com/mba/HarvardHBS.aspx 
19	 http://www.accepted.com/mba/Wharton.aspx 
20	 http://www.accepted.com/mba/NorthwesternKellogg.aspx 
21	 http://www.accepted.com/mba/Stanford.aspx 
22	 http://www.accepted.com/mba/DukeFuqua.aspx 
23	 http://www.accepted.com/mba/MichiganRoss.aspx 
24	 http://www.accepted.com/mba/UCBerkeleyHaas.aspx 
25	 http://www.accepted.com/mba/Columbia.aspx 
26	 http://www.accepted.com/mba/MITSloan.aspx 
27	 http://www.accepted.com/mba/UVADarden.aspx 
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13.	Cornell Johnson28 (11)

14.	Dartmouth Tuck29 (12)

15.	CMU Tepper30 (19)

16.	UNC Kenan-Flagler31 (17)

17.	UCLA Anderson32 (14)

18.	NYU Stern33 (13)

19.	Indiana Kelley34 (15)

20.	Michigan State Broad (2T)

21.	Yale SOM35 (24)

22.	Emory Goizueta36 (23)

23.	Georgia Tech (29)

24.	Notre Dame Mendoza37 (20)

25.	Texas-Austin McCombs38 (21)

26.	USC Marshall39 (25)

27.	Brigham Young Marriott (22)

28.	Minnesota Carlson (2T)

29.	Rice Jones (NR)

30.	Texas A&M Mays (NR)

28	 http://www.accepted.com/mba/CornellJohnson.aspx 
29	 http://www.accepted.com/mba/DartmouthTuck.aspx 
30	 http://www.accepted.com/mba/CMUTepper.aspx 
31	 http://www.accepted.com/mba/UNCMBAProgram.aspx 
32	 http://www.accepted.com/mba/UCLAAnderson.aspx 
33	 http://www.accepted.com/mba/NYUStern.aspx 
34	 http://www.accepted.com/mba/Kelley.aspx 
35	 http://www.accepted.com/mba/YaleSOM.aspx 
36	 http://www.accepted.com/mba/EmoryBusiness.aspx 
37	 http://www.accepted.com/mba/MBAnotredame.aspx 
38	 http://www.accepted.com/mba/utmccombs.aspx 
39	 http://www.accepted.com/mba/USCMarshall.aspx 
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Top International Business Schools40

1.	 INSEAD41 (3)

2.	 Queen’s (1)

3.	 IE Business School (2)

4.	 ESADE (6)

5.	 London Business School42 (5)

6.	 Western Ontario Ivey (4)

7.	 IMD43 (7)

8.	 Toronto Rotman (8)

9.	 York Schulich (2T)

10.	Cambridge Judge (2T)

11.	McGill Desautels (2T)

12.	IESE (9)

13.	Cranfield (NR)

14.	HEC Paris (2T)

15.	HEC Montreal (HR)

16.	Oxford Said (10)

17.	Manchester (2T)

18.	SDA Bocconi (NR)

BW bases its rankings on employer and student surveys, as well as what they call “intellectual capital,” 
or school research output. For more information on how the rankings are determined, read BW’s “How 
We Rank Business Schools.”44

40	 http://www.businessweek.com/interactive_reports/bs_2010_INTL_FTMBA_TAB_1111.html?chan=bschools_special+report+--+best+b-
schools+2010_special+report+--+best+b-schools+2010 
41	 http://www.accepted.com/mba/INSEAD.aspx 
42	 http://www.accepted.com/mba/LondonBusinessSchool.aspx 
43	 http://www.accepted.com/mba/IMDbschool.aspx 
44	 http://www.businessweek.com/bschools/content/nov2010/bs2010111_640958.htm?chan=bschools_special+report+--+best+b-schools+2010_
special+report+--+best+b-schools+2010 
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Other articles in the report that may interest you include:

•	 “The Best U.S. Business Schools 2010”45 – This article highlights ways that business 
schools are dealing with the sour job market—putting a new emphasis on job placement, 
reaching out to alumni for job leads, using technology to connect with recruiters, and 
bolstering career services departments. 

•	 “Top Global Business Schools”46 – Read about how the Great Recession has affected the 
international MBA scene, why new schools have popped up on the top 10, why students are 
being drawn to emerging markets, and more.

45	 http://www.businessweek.com/bschools/content/nov2010/bs20101110_255552.htm?chan=bschools_special+report+--+best+b-schools+2010_
special+report+--+best+b-schools+2010 
46	 http://www.businessweek.com/bschools/content/nov2010/bs2010119_517831.htm?chan=bschools_special+report+--+best+b-schools+2010_
special+report+--+best+b-schools+2010 
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U.S. News’ Best Business Schools 2012 

First we’ll give you the top 20 U.S. business schools, and then we’ll direct you to some of the meaty 
articles that were published at the same time.

2012 Best Business Schools 

For more information please see:

•	 “The Sustainable MBA”47 – This article highlights the ways in which the MBA degree has gone 
green. Courses that used to focus on finance and profit now focus on those things as well as on 
how they relate to larger social and environmental issues. A number of programs have sprung up 
around the country that focus on sustainability. Buzzwords include “impact investing” and “social 
entrepreneurship.” 

•	 “Reinventing the MBA”48 – This article is about the goals business educators are working to bring 
about, mainly “to de-emphasize traditional discipline-based courses like marketing and finance in 
favor of a focus on leadership skills, innovation, social responsibility, and a global perspective.” 
Many top schools are introducing new curricula that focus more on leadership development. 

•	 “Business School Ranking Methodology”49 – Please see this article for details on how the business 
school rankings were determined. 

For a better understanding of why the data behind the rankings is much more valuable than the 
rankings themselves -- a view I have espoused for years -- please see “Winners and Losers in the 

2011 US News Rankings.”50

47	 http://www.usnews.com/education/blogs/MBA-admissions-strictly-business/2011/03/11/the-sustainable-mba 
48	 http://www.usnews.com/education/best-graduate-schools/top-business-schools/articles/2011/03/14/reinventing-the-mba 
49	 http://www.usnews.com/education/best-graduate-schools/articles/2011/03/14/business-school-rankings-methodology-2012 
50	 http://poetsandquants.com/2011/03/15/winners-losers-in-the-2011-u-s-news-ranking/ 

1. Stanford GSB

2. Harvard Business School

3. MIT Sloan

3. Pennsylvania Wharton

5. Northwestern Kellogg

5. Chicago Booth

7. Dartmouth Tuck

7. UC Berkeley Haas

9. Columbia

10. NYU Stern

10. Yale SOM

12. Duke Fuqua

13. UVA Darden

14. UCLA Anderson

14. Michigan Ross

16. Cornell Johnson

17. Texas McCombs

18. CMU Tepper

19. UNC Kenan-Flagler

20. Washington Olin

http://www.accepted.com
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http://www.usnews.com/education/best-graduate-schools/top-business-schools/articles/2011/03/14/reinventing-the-mba
http://www.usnews.com/education/best-graduate-schools/articles/2011/03/14/business-school-rankings-methodology-2012
http://poetsandquants.com/2011/03/15/winners-losers-in-the-2011-u-s-news-ranking/
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Financial Times Global 2011 MBA Rankings

Next up is the Financial Times’ 2011 ranking of global MBA programs.51

First the rankings; then some thoughts.

Top 20 Global MBA Programs (last year’s position is in parentheses)

1. London Business School – UK (1)

1. University of Pennsylvania Wharton – USA (2)

3. Harvard Business School – USA (3)

4. INSEAD – France/Singapore (5)

4. Stanford GSB – USA (4)

6. Hong Kong UST Business School – China (10)

7. Columbia Business School – USA (6)

8. IE Business School – Spain (6)

9. MIT Sloan – USA (8)

9. IESE Business School – Spain (11)

11. Indian Institute of Management Ahmedabad (IIMA) – India (unranked)

12. Chicago Booth – USA (9)

13. Indian School of Business – India (12)

14. IMD – Switzerland (15)

15. New York University Stern – USA (13)

15. Yale School of Management – USA (16)

17. CEIBS – China (22)

18. Dartmouth Tuck – USA (13)

51	 http://rankings.ft.com/businessschoolrankings/global-mba-rankings-2011 
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18. HEC Paris – France (18)

20. Duke Fuqua – USA (20)

As you can see above, this year there are some surprises, although the top 5 haven’t changed much. 
Among the surprises:

•	 Hong Kong UST vaulted to #6 from #16 two years ago and is now ranked ahead of MIT 
Sloan, Columbia, Booth, Kellogg, and Tuck.

•	 Indian Institute of Management, Ahmedabad (IIMA), grabbed spot #11—even though it 
wasn’t ranked previously by FT.

•	 U.S. leaders like Kellogg (#21) and Chicago (#12) and many other prominent U.S. schools 
did not fare well, and tend not to do well in the FT global rankings.

A bit on the FT methodology: To be ranked, business schools need to be accredited, to have been open 
for at least four years, and must have at least 30 students in each class. 156 business schools fit this 
description this year and participated in the school survey provided. The data for rankings is collected 
from alumni and from the schools themselves.

To determine the top 100 schools, the following three areas are analyzed: diversity and international 
reach, alumni salaries and career development, and research capabilities. These three categories are 
then further broken down into 20 specific criteria that are further analyzed to determine the rankings.

For a more detailed description of the methodology, see “Getting to grips with the method.”52

52	 http://www.ft.com/cms/s/2/5f2fb300-05c8-11df-88ee-00144feabdc0.html#axzz1CabFdR3T 
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Economist MBA Rankings 

According to The Economist,53 this year’s rankings are “probably the most turbulent” in its nine year 
ranking history. How schools have responded to the difficult job market has greatly affected their 
position in the rankings since career opportunities for graduates and salaries of graduates account for 
55% of The Economist’s rankings.

This year, Chicago Booth54 took the cake with the #1 slot, at least in part, if not entirely, because of its 
top-ranked career service department. (The $300 million donation by David Booth in 2008 helped the 
school achieve this goal, something most schools haven’t been able to accomplish in this economy.)

Here are the top 10 full-time international MBA programs (2009 rankings in parentheses):

1.	 Chicago Booth (4)

2.	 Dartmouth Tuck (6)

3.	 UC Berkeley Haas (3)

4.	 Harvard Business School (5)

5.	 IESE Business School (1)

6.	 IMD (2)

7.	 Stanford GSB (7)

8.	 Wharton (9)

9.	 HEC School of Management (14)

10.	York Schulich (12)

Click here to view school rankings by category.55

For more information on how these schools were chosen, check out the methodology section56 of The 
Economist’s report.

Meanwhile, a Poets & Quants article on The Economist rankings (“The Economist’s Roller Coaster 

53	 http://www.economist.com/whichmba 
54	 http://www.accepted.com/mba/chicago.aspx 
55	 http://media.economist.com/media/WMBA22/top%2010s%20smaller.jpg 
56	 http://www.economist.com/node/21010829 
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MBA Ranking”57) points to the fact that the this year’s rankings are slightly flawed, mainly in that 
the job/salary data was gathered from the class of 2009, not the latest graduating class of 2010. The 
2010 data, which wasn’t ready until weeks after the rankings were published, would have presented a 
much more current and fair perspective on how b-school graduates are actually doing job/salary-wise, 
especially since the economy has improved in the last year.

The P&Q article refers to a number of “roller coaster-like” jumps and plummets, including:

•	 UVA Darden “leapfrogged” 13 spots from last year’s 24th spot to this year’s 11th.

•	 Columbia moved up 8 spots from 20th to 12th.

•	 CMU Tepper jumped 12 spots from 33rd to 21st. 

•	 London Business School ranked the third best in the UK, a shock that came to most 
people, especially given its number 1 placement by The Financial Times. According to The 
Economist, LBS is ranked lower than the Cranfield School of Management and Henley 
Business School.

P&Q states that of the five major MBA rankings (U.S. News, BusinessWeek, Forbes, Financial Times, 
and The Economist), “the Economist’s methodology is considered the least credible.”

57	 http://poetsandquants.com/2010/09/18/new-economist-ranking/ 
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Forbes 2011 MBA Rankings

Forbes has just released its list of the top business schools in America58. The Forbes’ ranking 
methodology59 is based on the return on investment achieved by the class of 2006. They surveyed 
16,000 alumni at over 100 schools and received feedback from 30% of those grads. They then 
compared the earnings of the respondents from 2006-2011 to the cost of business school.

While Forbes lists 74 top schools, the top ten are:

1.	 Harvard

2.	 Stanford

3.	 Chicago (Booth)

4.	 Wharton 

5.	 Columbia

6.	 Dartmouth (Tuck)

7.	 Northwestern (Kellogg)

8.	 Cornell (Johnson)

9.	 Virginia (Darden)

10.	MIT (Sloan)

Poets and Quants analyzes60 the Forbes’  data in terms of winners and losers,61 those who went up in 
the Forbes’  rankings62 and those who went down; it provides a useful table comparing the salary data 
by school to previous years’63 salary data.

Of greater interest to me is the overall profitable MBA picture presented by the Forbes data: every 
single program in the top 7464 has positive ROI, admittedly less in more expensive locales and a few 
in single digits, but the overwhelming majority showed a greater than 20% gain after five years. And 
that’s despite the recession.

So for those of you who have professional goals that require an MBA, it looks like a solid investment.

58  http://www.forbes.com/lists/2011/95/best-business-schools-11_rank.html
59  http://blogs.forbes.com/kurtbadenhausen/2011/08/03/business-school-ranking-methodology/
60   http://poetsandquants.com/2011/08/04/winners-losers-in-forbes-2011-mba-ranking/
61   http://poetsandquants.com/2011/08/04/winners-losers-in-forbes-2011-mba-ranking/
62   http://blog.accepted.com/tag/rankings/
63   http://poetsandquants.com/2011/08/04/what-top-mbas-earn-five-years-out/
64   http://www.forbes.com/lists/2011/95/best-business-schools-11_rank.html
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U.S. News EMBA Rankings

And now for U.S. News & World Report’s annual Execute MBA rankings.

Top 10 Best Executive MBA Programs65

1. University of Pennsylvania Wharton

2. Chicago Booth

3. Northwestern Kellogg

4. Duke Fuqua

5. Columbia

6. NYU Stern

6. UCLA Anderson

8. Michigan Ross

9. UC Berkeley Haas

10. UNC Kenan-Flagler

You’ll see that this list varies only slightly from the Poets & Quants best EMBA list66 that we posted 
yesterday. You can also compare this list to U.S. News’ list of best business schools67 and you’ll 
find that if a school is regarded as the best for its MBA program, then it likely offers a top EMBA 
program as well.

(Please see U.S. News’ “Business School Rankings Methodology”68 for details on how these programs 
were chosen.)

65	 http://grad-schools.usnews.rankingsandreviews.com/best-graduate-schools/top-business-schools/executive-rankings 
66	 http://blog.accepted.com/acceptedcom_blog/2011/3/15/top-20-emba-programs-in-north-america.html?utm_source=Blog&utm_
medium=Post&utm_campaign=EMBAcontent 
67	 http://blog.accepted.com/acceptedcom_blog/2011/3/15/us-news-best-business-schools-2012.html?utm_source=Blog&utm_medium=Post&utm_
campaign=EMBAcontent 
68	 http://www.usnews.com/education/best-graduate-schools/articles/2011/03/14/business-school-rankings-methodology-2012 
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Financial Times EMBA Rankings 

There are a number of interesting articles, charts, and maps included in the Financial Times’ latest 
Executive MBA rankings “package.” We’ll share some highlights here, and point you in the right 
direction for further reading/viewing.

Let’s start with the actual rankings.

Top 15 International EMBA Programs69

1.   Kellogg / Hong Kong UST Business School – China

2.   Columbia / London Business School – USA / UK

3.   Trium HEC Paris / LSE / NYU Stern – France / UK / USA

4.   INSEAD – France / Singapore / UAE

5.   University of Chicago, Booth – USA / UK / Singapore

6.   London Business School – UK

7.   IE Business School – Spain

8.   University of Pennsylvania, Wharton – USA

9.   Duke University, Fuqua – USA

10.  Chinese University of Hong Kong – China

10.  City University Cass – UK

12.  IMD – Switzerland

13.  UC Berkeley Haas / Columbia – USA

14.  Kellogg / WHU-Otto Belsheim School – Germany

15.  Columbia Business School – USA

15.  ESCP Europe – France / UK / Germany / Spain / Italy

You can tell simply by looking above where the EMBA “hot spots” are—the USA, UK, China, 
Singapore, Paris, France, and Spain—or you can take a look at the FT’s interactive map: Hot spots: the 
most popular cities in the world for Executive MBAs.70

For an analysis on how the rankings were determined, check out “The ranking decoded.”71

69	 http://rankings.ft.com/businessschoolrankings/emba-rankings-2010 
70	 http://www.ft.com/cms/s/2/c206fc20-ddd3-11df-8354-00144feabdc0.html 
71	 http://www.ft.com/cms/s/2/d135c81a-d771-11df-8582-00144feabdc0,dwp_uuid=f92d611a-d77c-11df-8582-00144feabdc0.html 
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For an explanation on the challenges business schools face with this executive degree, see the 
lead article in the report, “Business schools face EMBA challenge.”72 (Just to give you clue—it 
has something to do with the economy and companies becoming less than willing to shell out 
$100,000+ in sponsorship funds. Surprise, surprise.)

Yet challenges aside, many EMBA programs (especially those in countries that have been, until 
recently, underserved by business schools) are seeing an increase in enrollment. For more on EMBA 
success, read “Rising demand: executive MBA sector shows healthy growth.”73

72	 http://www.ft.com/cms/s/2/d6f7e672-d76f-11df-8582-00144feabdc0,dwp_uuid=f92d611a-d77c-11df-8582-00144feabdc0.html 
73	 http://www.ft.com/cms/s/2/d6de157e-d780-11df-8582-00144feabdc0,dwp_uuid=f92d611a-d77c-11df-8582-00144feabdc0.html 
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2010 Wall Street Journal EMBA Rankings

The lead article in the Wall Street Journal’s74 2010 EMBA rankings describes the evolving face of the 
executive MBA. The needs of the EMBA student are changing as many are paying their own tuition 
and are looking to switch careers, as opposed to advancing within the same career; plus, the programs 
themselves are under pressure from whatever sponsors there still are to show “more in the way of a 
clear return on their investment.”

The WSJ EMBA rankings data was gathered from the responses of 3,060 recent graduates of 87 EMBA 
programs (64 business schools) in 18 different countries, as well as the responses of 189 executive 
development managers and corporate human resources managers.

One new element taken into account for the 2010 rankings was the question of why students chose to 
attend an EMBA program. 35% said their top reason was to help them switch careers or industries. 
Only 29% said they were seeking a promotion within their current company. Traditionally, this latter 
reason has been the primary motivation for pursuing an EMBA.

Another WSJ article, titled “Peer to Peer,”75 reports the high percentage (78%) of EMBA graduates who 
said that the “perceived quality of classmates” was a crucial factor in choosing an EMBA program. 
When more than 50% of course work is done in teams, who you’re working with can be just as 
important as who the professors are. Peer-to-peer learning in EMBA programs is extremely high, which 
is why “a variety of high-caliber students from different industries” is so important.

Rather than highlight the top 25 as listed in the Wall Street Journal, we’re going to show here an 
excellent comparison chart that was published in Poets & Quants76 that shows how the WSJ rankings 
compare to the EMBA rankings of Businessweek (BW), Financial Times (FT),  U.S. News (USN), and 
the WSJ rankings from 2008:

WSJ 2010 Rank & School WSJ 2008 BW FT* USN
1.  Pennsylvania (Wharton) 2 3 5 1
2.  Washington Univ. (Olin) NR ST 12 NR
3.  Thunderbird (Arizona) 3 ST 45 NR
4.  Southern California (Marshall) 4 5 NR NR
5.  Northwestern (Kellogg) 1 1 17 2
6.  Notre Dame (Mendoza) NR 20 NR NR
7.  NYU (Stern) 14 14 15 6
8.  Cornell (Johnson) 7 ST NR NR

74	 http://online.wsj.com/article/SB10001424052748704206804575467440809287142.html?mod=WSJ_WSJ_Careers_CJEducation_2 
75	 http://online.wsj.com/article/SB10001424052748703369704575461990220465512.html 
76	 http://poetsandquants.com/2010/09/30/new-wsj-ranking-of-best-emba-programs/ 
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9.  Columbia Business School 8 4 9 5
10.  UNC (Kenan-Flagler) 5 11 NR 10
11.  UCLA (Anderson) 17 8 28 9
12.  Texas-Austin (McCombs) 15 ST 55 NR
13.  Arizona State (Carey) NR NR 43 NR
14.  Illinois-Urbana-Champaign NR NR NR NR
15.  Michigan (Ross) 6 7 20 8
16.  Chicago (Booth) 9 2 4 3
17.  Ohio State (Fisher) 21 15 69 NR
18.  Cornell/Queen’s University NR 25 NR NR
19.  Rice (Jones) NR ST 39 NR
20.  Boston University NR 23 NR NR
21.  Rutgers University 20 NR 46 NR
22.  Maryland (Smith) NR NR 50 NR
23.  Berkeley (Haas) 12 NR 13 7
24.  IE Business School (Spain) NR 7 7 NR
25.  Vanderbilt (Owen) 19 NR NR NR

 
ST: The school’s program was named in the “second tier” by BusinessWeek in its latest 2010 ranking 
of Executive MBA programs.

NR: The schools program was not ranked.

* The Financial Times EMBA rankings were published in 2009. 

Visit the WSJ website for the “sortable rankings chart”77 and an explanation of the ranking 
methodology.78

77	 http://online.wsj.com/public/resources/documents/EMBA-Top-25-Ranking.html 
78	 http://online.wsj.com/article/SB10001424052748704129204575506190559223102.html 
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BusinessWeek EMBA and Part-Time MBA Rankings

According to BusinessWeek’s biannual rankings of EMBA programs,79 the top 5 EMBA programs are:

1.	 Kellogg

2.	 Chicago Booth

3.	 Wharton

4.	 Columbia

5.	 USC Marshall

BusinessWeek also published its part-time MBA program rankings and its rankings of executive 
education programs. Its methodology80 in all three cases focuses on “end-user satisfaction.”

The articles and videos accompanying the rankings are recommended if you are considering an EMBA 
or part-time MBA program. Like everything and everyone else, these programs were hit hard by the 
Great Recession.

A few highlights from the lead article:

•	 EMBA student satisfaction has plummeted as students increasingly foot the bill and expect 
career placement services commensurate with those offered their full-time MBA colleagues.

•	 Of the 83 EMBA programs surveyed, only the University of Texas at Austin’s McCombs 
School of Business boosted student satisfaction since the last survey.

•	 “Nearly half of all EMBA programs and part-time programs” reported a decline in 
application volume in 2009.

•	 80% of participating part-time programs experienced a decline in student satisfaction.

79	 http://www.businessweek.com/bschools/05/emba_rank.htm 
80	 http://www.businessweek.com/bschools/content/nov2009/bs2009114_305213.htm 
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Epilogue

Thank you for downloading this exclusive Accepted.com special report. We hope you’ve learned 
valuable tips on how to “mine” the rankings for the information you need to choose the best business 
school for you. 

If you are still not confident about doing school research and choosing the best programs for you, or later 
on, about writing effective application essays, please contact Accepted.com.81 While our experienced 
professional editing staff won’t write your essays for you, we can help you82 from the beginning, as you’re 
defining your topics and themes, or we can edit your essays83 to ensure that your application is as strong as 
it can be. We can also help you create a timeline for your application, assess your qualifications, and help 
you set realistic and achievable goals with regards to the application process. 

If you have any questions about this report, or have questions about MBA admissions in general, please 
feel free to post them to our Facebook wall,84 MBA Forum,85 or LinkedIn group. We look forward to 
hearing from you!  

About the Author

Linda Abraham is the founder and president of Accepted.com and author of numerous ebooks and 
articles. Linda has guided thousands of students through the application process and knows what works 
and what doesn’t. 

Accepted has helped thousands of applicants get accepted to top MBA programs since 1994, and we 
are happy to help you apply to the schools that are best for you. Take advantage of our knowledge of 
the MBA admissions process. Let our experienced MBA admissions professionals86 help you present 
yourself through your MBA application87. Contact us to get Accepted.

81	 http://info.accepted.com/service-request?Requested_Editor__c=   
82	 http://www.accepted.com/services/approach.aspx 
83	 http://www.accepted.com/services/mbaservices.aspx  
84	 http://www.facebook.com/Accepted#!/Accepted?v=wall 
85	 http://www.forums.accepted.com/phpbb3/viewforum.php?f=11&sid=8b12e93eb40cc84d79f1fcf744f9a3f5
86	 http://www.accepted.com/aboutus/AboutUs.aspx 
87	 http://www.accepted.com/services/mbaservices.aspx 
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